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Abstract

The purpose of this study is to impact the planning and development of philanthropic
projects by moderating the role of organizational culture. Corporate organizations, in recent
years, are calling for establishing hundreds and thousands of different philanthropic
projects to contribute to society (Health, education, and orphan care) to earn intangible and
tangible benefits in return. Unfortunately, some answers remain unresolved such as, how
to make sure the sustainability of corporate philanthropy and corporate social responsibility
projects. Generally, the purpose of CP projects is to clutch responsibility for the actions of
the company and stir up a positive impact with its activities for the community, consumers,
and employees including all stakeholders of society. In the late 90s almost two decades
ago, corporate leaders had different approaches toward Corporate Social Responsibility
and Corporate Philanthropy because the opinion was divided as some of them understood
CP and CSR as obligatory while others had the reactive approach (to engage in such
activities when the situation calls). This identifies that all the decision-makers in key
management should be on board while planning such activities for data collection using a
cross-sectional research design in this study. Collect data from 227 respondents for
analyzing the results. After the findings, this study will help the academicians and
practitioners who get help from the findings and change policies according to this study.
Scholars use this research for further studies and different mechanisms.
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1 Introduction

After globalization, business worlds have changed because the internet connects and transforms
the world into a global village (Ali et al. 2015; Jaffar, 2020; Shoib et al., 2022; Su et al. 2021).
With the advancement of global technology, the availability of excessive information has become
easily accessible and because of this, communication and transfer of knowledge have become
easier. (Al Halbusi et al. 2022; Jiakui et al. 2023; Mohammadi et al. 2021). Now, foreign brands
or companies have shifted to other countries and these companies have advanced technology and
lots of resources (lorember et al. 2022; Lebni et al. 2021; Mubeen et al. 2021; Soroush et al. 2021;
Su et al. 2021). Furthermore, business models have changed after foreign brands shifted to other
countries (Abbas et al. 2022; Hafeez et al. 2023; Local Burden of Disease 2021; Micah et al. 2023;
Peter et al. 2017). On one side of the coin, yes through the transformation of knowledge and
technology everyone gets lots of benefits but on another side of the coin developing countries face
lots of challenges against this innovation and shift (Moradi et al. 2021; Su et al. 2022; Su et al.
2021; Zafar et al. 2022; Zhuang et al. 2022). Mostly, developing organizations' survival has very
difficult because of the high competition (Farzadfar et al. 2022; Ge et al. 2022; Hussain et al. 2017;
Liu et al. 2021). So, Companies start planning and developing in their organization how to face
these types of issues (Abbas et al. 2019; Aqgeel et al. 2022; Li et al. 2022; Schmidt et al. 2022;
Zhang et al. 2022). Because one big advantage they have is they are local and know about their
culture in a better way (Abbas et al. 2019; Abbas et al. 2020; Asad et al. 2017; Li et al. 2022; Shuja
et al. 2020). However, companies for capturing big market share and hitting the clients by
presenting themselves as philanthropic (Azadi et al. 2021; Geng et al. 2022; Mubeen et al. 2021;
NeJhaddadgar et al. 2022; Zeidabadi et al. 2022). They start doing it for the welfare of the public
(Ageel et al. 2021; Aqgeel et al. 2021; Azhar et al. 2018; Li et al. 2021; Paulson et al. 2021). They
know how to engage the public and what they want from us. So, they start and promote their
organizational culture for the welfare of society (Abbas et al. 2019; Aman et al. 2022; Rahmat et
al. 2022; Yao et al. 2022; Zhou et al. 2021). Because literature shows that before implementation
the outside is first built within the organization and adds to its vision and mission (Aman et al.
2021; Mamirkulova et al. 2022; Wang et al. 2021; Yoosefi Lebni et al. 2020).

The role of managers has got great attention as different organizations have started focusing on
CSR activities (Fattahi et al. 2020; Hussain et al. 2021; Mamirkulova et al. 2020; Pouresmaeil et
al. 2019; Yoosefi Lebni et al. 2021). As most of the organizations started working on it, some
blackspots have turned on, which insist researchers to bring some solid opinion on this all-
important topic (Al-Sulaiti 2007; Al-Sulaiti and Baker 1997; Al-Sulaiti and Fontenot 2004; Al-
Sulaiti and Baker 1998). CSR insists on organizations contributing to society using different
activities of a business, investing in society, and involving in betterment causes (Al-Sulaiti and
Almwajeh 2007; Al Sulaiti et al. 2005; Ismail et al. 2009; Sulaiti et al. 2006).

CSR achieved greater importance over recent years. With every passing day, discussions have
increased on the topic of business’s role within society (Abaalzamat et al. 2021; Al-Sulaiti et al.
2021; Ismail et al. 2009). The global economy has felt a greater and increasing impact on the
social side of business (Ararat, 2005). Responsible behavior and market orientation are the reason
for the growing perception of the achievement of sustainable success of business and shareholders
rather than making a short-term profit (Ahmad et al. 2021; Irfan et al. 2017; Khattak et al. 2012;
Zhang et al. 2012; Zhang et al. 2012). There is a view about the social responsibility that defines
it as an obligation that promotes social responsibility in corporations when it tracks profits within
the law (Ali et al. 2021; Asad et al. 2020; Badar and Irfan 2018; Yan et al. 2020; Zhang et al.
2013). Since it is a society that supports all businesses by permitting them to keep existing.
Consequently, this view highlights the legal and illegal views of making a profit (Ivancevich,
1997). Corporate philanthropy has achieved considerable significance in the operations of the
business. Hence, the role of key management is very clear in the uprising of society and creating

SMARC:=:-....



36 Khan et al.

projects that can help the people to fulfill the responsibility that is the expectation of society.

The role of key management in planning and development is vital and has a long-run impact on
the sustainability of projects (Ali and Irfan 2020; Asad et al. 2020; Irfan 2021; Zhu et al. 2021). It
is the backbone of the projects and can lead the project to its peak and can cause its failure as well
since the decision-making power belongs to those minds. The research in the past has left a
considerable hole to explore this all-important topic, the world has faced different crises in the past
few years and still facing the aftershocks of those crises, demanding the corporate leader present
asolution that is more realistic, more viable and achievable. All the CP activities have been centred
by the approach of donating to someone bread, and reaching people when crises arises which is
mainly a problem and reason to shut down projects without having results. Such reactive approach
has led to hundreds and thousands of dollars’ investments being useless and non-profitable for
both stakeholders (the organizations and the receiver).

CSR is considered one of the oldest initiatives of social contribution by corporates. This is the term
as the most respected trend of corporate organizations to return or invest a sound share of their
profit to lift society. Businesses do best in societies that are secure, alive and healthy and to survive
in business profit is necessary but to get success in business sharing profit with the community has
supreme importance (C.C. Garvin, Exxon Chairman Urges More Formal Corporate Giving, 1982).
Researchers and academicians are highlighting the strategic importance of corporate philanthropy,
presenting the view; organizations must practice activities of charity strategically to generate a W-
W position for the beneficiaries and the organizations (Carroll J. C., 1984).

Corporate philanthropy is evolving continuously as organizational leaders are unable to borrow
the time to engage themselves in CP activities due to the hectic schedule of meetings for the
marketing of their products.

The problems of the society and poor should resolve by a combination of hi-tech and market-based
participation of various organizations. The collateral benefits like employment and access to basic
services cause a jump in the contribution of giants’ worldwide organizations at the lowest extent
of WIP (Prahalad, 2004). Many companies have started their corporate philanthropy activities on
the desire of their executives, but their direction and attention toward corporate philanthropic
activities are not appreciable due to poor control. The reason for this lack of control in this
department is key management which causes the fallacious philanthropic projects. There are only
a few examples of organizations that are able to accomplish sustainable projects that create an
impact on society and also progress in terms of economics. In most cases, corporate philanthropy
activities overlook compatible strategies and are led in a fragmentary fashion that often results in
investment in this sector simply throw away and vanish (Bruch, the keys to rethinking corporate
philanthropy, 2005).

The executive of a corporate organization has the view that the issues of society have vital roles in
their business activities and to grab the responsibility of society in a decisive way is important in
economic and ethical perspectives (Forum, 2003). The key management put away this
unproductiveness as an inescapable part of the engagement in corporate philanthropy. This is how
they misjudge their footing. Organizations have no valid reasons to deal with the strategically
important part of the business in a less professional way (Bruch, 2005). On the other hand, some
executives of the organizations are making it more professional in the investments they make in
societies and developing cost benefits analysis to shape the future returns on such programs
(Timothy S. Mescon, 1981).

The corporate philanthropic projects need a proper strategic plan, objectives and goals which have
a check balance and regular review. Guidelines on how much money to allocate to such projects
with explained criteria and the evaluations of grants. A team of competent professionals is essential
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for the decision and planning for a high-quality project with a professional standard that can
respond timely to the needs of the community (C.C. Garvin, 1982).

There is another aspect of these strategic plans of organizations for social programs in the long run
that works as a communication bridge to the social activists that can be cheaper than organizing
protests which consume more money and time and also affects the public image (Fleming, 1982).

Organizations should be worried about the impact they create on societies or should only look for
the profits. Some companies like Microsoft, Intel and Apple have done this for 20 years or more
by creating hundreds and hundreds of dollars businesses and a great number of jobs to
accommodate new employees and massively contributed to the community. They did this exercise
for shareholders to make money (Fontaine, 2013).

Setting precise goals and broad parameters for philanthropic efforts is a crucial first step toward
effective corporate philanthropy leadership. The next natural — as well as far — step is to connect
an organization's overall philanthropic achievement to the broader monitoring and review system,
bringing it on par with some other measures of corporate success. Aside from illustrating the
effects of the companies' charity endeavors on the people they are supposed to help. A good
corporate philanthropy monitoring program should be able to reply to questions like: Do our
practices meet our CP objectives? How well do we address the needs of our most important
stakeholders? How does this activity contribute to the corporation's primary business tasks? Most
companies are trying to reach the reasons and make their projects more effective and result
oriented.

Many researchers have explored the issue of corporate philanthropy but the role of key
management in the development of sustainable philanthropic projects has yet to explore
thoroughly to find the base of this hot issue that is taking investment of business but unable to
produce desired results for the corporate leaders and the society. This research provides a base for
the approach to managing sustainable philanthropic projects and helps to know the reason for
instability.

1.1 Problem Statement

In the existing dynamic and uncertainty, organizations are facing lots of challenges. Currently, itis
difficult to maintain the existence in market in the form of reputation and sales, as the competition
is very high after globalization. However, the organization has been trying different initiatives and
startups that might help in their business. In the current situation, society's behavior also changes
through social media. Society (That is the main client of the companies) inclines toward those
organizations that are popular on social media. Customers buy more products that are advertised
and successfully get positioned in the minds of the clients. So, the organizations are facing such
problems that are apparently unavoidable. This study will help the organization in this challenging
situation and also guide in analyzing philanthropic projects for the society in order to get more
attention, reputation, and gaining financial benefits. This technique is also used in the corporate
world but the missing element of lack of organizational culture setup in the organization. However,
this study not only covers this financial problem but also fills this gap by adding Organizational
culture.

1.2 Objectives
The study examines stakeholders’ expectations of firms' CSR practices in Pakistan. The objectives
of the study include

e To study the impact of planning and development on philanthropic Projects.

e To study the organizational culture that facilitates the organization's planning and
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development for Philanthropic projects.
e To study the Purpose of the Philanthropic Projects that organizations started for society.

2 Theoretical Framework

This researcher uses the Stakeholder theory to cover that phenomenon, “The stakeholder theory is
a theory of organizational management and business ethics that accounts for multiple
constituencies impacted by business entities like employees, suppliers, local communities,
creditors, and others. It addresses morals and values in managing an organization, such as those
related to corporate social responsibility, a market economy, and social contract theory.”

Theory tells us several stakeholders are part of the organization that is keen to know the decisions
and actions of the organization that are taken by directors and managers. Moreover, this theory
shows managers are accountable to the stakeholders. Stakeholders are the main investors and
owners of the organization so they affected by the decisions are taken by the organization director
if that is harmful to the organization and the company faces losses. (Freeman, 1984; Jensen, 2001;
Hosmer, 2011; Trevino and Nelson, 2011). So, active stakeholders proactively role play and
engage themselves with the organization's decisions and strategy (Kolk and Pinkse, 2007; Carroll
and Shabana, 2010). Prior literature shows from a business point of view, “stakeholder theory
interest covers three premises: that organizations have stakeholders which impact their activities;
these interactions impact on specific stakeholders and the organization; and the perceptions of
major stakeholders impact the viability of organizational strategic options (Simmons, 2004;
Branco and Rodrigues, 2007; Hillenbrand and Money, 2007)”.

However, the firm makes suitable strategies that fulfill the stakeholder’s wishes. Stakeholders’ are
interested organizations who get good profit with an effective market strategy that creates a good
reputation in society. So, for this purpose organizations adopt corporate philanthropy as a market
strategy that is currently very popular in the business world. Organizations play a role in the
betterment of society but on the back side of this initiative is just to get a good reputation in the
market that raise their profits. So, for this purpose organization not only do these activities outside
the organization but also develop a good organizational culture within the company. Give benefits
to the employees and their families like health, education, and financial benefits. In simple words
organizations follow stakeholder theory completely and develop a complete framework for how
to develop an organizational culture that supports their strategies and policies.

2.1 Link Planning and Development - Philanthropic Projects

In corporate business operations, the concept of ‘corporate philanthropy' has gained substantial
relevance and goes beyond mere donations (Arco-Castro et al., 2020). It refers to "the investments
and activities a company voluntarily undertakes to responsibly manage and account for its impact
on society." (Waddock, 2008). The leading organizations nowadays engage in numerous
philanthropic activities such as cultural, community service, educational, and volunteer support
initiatives/projects (Gautier & Pache, 2015). Silberborn and Warren (2007) argued that large
organizations' engagement in philanthropic projects is part of their more considerable corporate
social responsibility (CSR) framework, which also includes diversity, business ethics, socially
responsible investment, and corporate social performance.

Recent studies emphasized the strategic relevance of corporate philanthropy. They highlighted that
corporate management could strategically plan and cultivate their charitable or philanthropic
activities to create win-win opportunities for themselves and their philanthropy beneficiaries
(Cuypers etal., 2016; Gautier & Pache, 2015; Godfrey, 2005). According to Brammer et al. (2006),
the effectiveness of corporate philanthropy varies substantially; therefore, few corporations
manage to accomplish significant economic returns and sustainable social effects, while some
achieve significant lasting societal effects with their philanthropy. The corporate planning and
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management of many organizations' philanthropic strategies also lack a cohesive approach,
resulting in corporate philanthropy investments simply dissipating (Muller et al., 2014).

On the other hand, corporate philanthropy helps the company to give back to the community,
builds an entity's public reputation, and improves company culture by connecting to communities,
increasing customer sales, and making customers loyal to company products (Godfrey, 2005). The
corporate planning and management that adopt corporate philanthropy as a market-oriented
approach put stakeholders' expectations at the center rather be more interested in actual social
outcomes. In addition, social-oriented corporate philanthropy achieves remarkable societal
benefits as these companies believe their social responsibility is to give back to society (Seifert et
al., 2004). They also see increased brand equity, employee engagement, consumer confidence, a
positive working environment, and strengthened government relations (Gardberg et al., 2019).

Corporate planners and management see corporate philanthropy as a vital activity for a business
and society. However, they face sheer stress in figuring out whether it is cost-effective and aligned
with the company's needs (Peterson, 2018). Since social changes take time, a systematic
measurement of these results can be complex and a primary planning and management challenge
(Silberborn & Warren, 2007). The philanthropic endeavors may persuade some investors to back
these businesses, and shareholders may benefit from corporate philanthropy, albeit these returns
are difficult to quantify (Lewin & Sabater, 1996).

Due to the intense pressure organization’s management faces to deliver ever-improving financial
performance, many management teams adopt a stance that prioritizes profit maximization over
CSR (Armenakis et al., 2011). It becomes challenging to retain and enhance corporate
philanthropy after sacking employees to reduce expenses unless strategic content regarding
accountability and orientation reveals the value delivered to the organization by philanthropy.
Thereby, all corporate resource uses, including philanthropy, will be evaluated under professional
management norms in this setting. Thus, the following research hypothesis is formulated:

H1: A significant relationship between corporate planning and development and corporate
philanthropic projects.

2.2 Moderating Role of Organizational Culture

Organization culture refers to the set of expectations, beliefs, and practices that guide the activities
of all employees within an organization (Lee & Kim, 2017). Chen et al. (2018) defined
organizational culture as "the structure of the organization inclusive of the groups and units
creating a shared norm, faith, and practices to be followed by individuals working within an
organization that could lead to CSR activities of the business.” It is argued that organizational
culture facilitates the corporate strategies for gaining a sustained competitive advantage through
proper CSR adoption in the community, society or voluntarily support activities (Armenakis et al.,
2011).

All organizations do not share similar cultures, so there working environment and financial
performance varies. In the past, the corporate executive's primary task was to manage all
stakeholders (Freeman et al., 2010). Nowadays, an increased value is attached to local community
development, not neglecting customers and the workforce simultaneously. Lee and Kim (2007)
argued that a combination of societal and organizational factors is responsible for the
implementation of CSR. An organization with a more robust culture tends to be better able to
pursue changes — for instance, becoming socially responsible is an illustration of such change (Alas
& Vadi, 2016).

Espasandin-Bustelo et al. (2020) categorizes organizational culture into four dimensions —
hierarchy, adhocracy, clan, and market — based on the individual's actions and practices in an
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organization that are mainly focused on stakeholder’s relationship management. A study by bus
and Alas (2009) found a positive and statistically significant influence of organizational culture on
CSR. CSR is a group of different yet related terms that highlighted how the relevance of culture
plays a prominent role in philanthropic activities (Silberhorn & Warren, 2007). According to
Hillman and Keim (2001) ascertains that there needs to be congruence between stakeholders and
societal expectations and organizational culture.

Organizations that operate with a philanthropy culture understands three things: a) the significance
of philanthropy, b) organizational culture values, and c¢) the complex nexus between corporate
development and philanthropy (Sugita & Takahashi, 2015). The planning and development
develop from the top down, and corporate leadership tremendously impacts corporate culture
(Kosiciarova et al., 2021). The planning and development create strategies in order to meet the
business goals, achieving objectives, strategic decision making and resource allocation either
within business or CSR with an exemplary leadership (Gazzola & Colombo, 2014). To integrate
planning and development into CSR is an opportunity offered by the organizational culture aligned
with business goals and deeply rooted values and principles of social responsibilities (Gaanescu,
2012).

Van Bormmel (2011) concluded that organisations that are comparable in terms of power and size,
and are influenced by the same external macro-environment but dissimilar organizational cultures,
prefer different social responsibility initiatives. The stakeholder theory states that organisational
decision-makers or corporate planners should address legal, economic, moral and philanthropic
issues to contribute significantly to the community (Freeman et al., 2010). In other words,
corporate development must involve strategic directions to report the challenges to environment,
humanity and communities. Schien (2004) discussed that ethical organisational culture is the
distinguishing factor among organisations that contribute or do not contribute positively to society.
To date, research imply that national culture influences the CSR strategies (Genest, 2005). Also,
the management role in the formulation of CSR policies has presented CSR as an expression of
the individual manager’s values and an outcome of the managerial planning, development and
decision-making process (Hemingway & Maclagan, 2004). Thus, the following research
hypotheses is formulated:

H2: Organizational culture moderate the relationship between the planning and development of
the corporate sector and corporate philanthropic projects

3  Framework

Figure 1 Conceptual Framework

v

Planning and Corporate Philanthropic
Development Projects

Organizational
Culture
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4 Research Methods
4.1 Overview

The methods chapter will explain research design i.e., data collection method, measurement model,
unit of analysis, sampling design, sampling technique, measurement of constructs and piloting
testing. It will further discuss the data analysis methods including preliminary, univariate, bivariate
and multivariate data analysis.

4.2 Research Philosophy and Paradigm

In line with the objective of this study, positivist research paradigm will be used. Positivism relies
on conclusions which are quantifiable and contribute to statistical study. Deductive approach is
the base of research method.

4.3 Data Collection Methods

This study will use survey method to collect data from respondents. Scholars highlight that survey
research involves collection of information from individuals about themselves or about the
organization they belong (Forza, 2002). In survey research, data can be collected through
questionnaires, personal interviews or telephone calls. This study will use questionnaire collect
data from respondents. The questionnaire will be administrated through online questionnaire by
using Goolge Forms that is best suitable keeping in view the time and cost constraints. Online
questionnaire will be emailed to respondents to enable them to fill out and submit the response
online.

4.4 Time Horizon

To conduct this research study, cross-sectional research design will be used. So, the data of
independent, mediating, moderating and dependent variables will be collected at the same point of
time.

4.5 Sampling Design

Although the probability sampling is more reliable to confirm the generalizability, however, non-
probability can be used in line with the specific requirements. This study will use convenience
sampling technique to collect data.

4.6 Participants
The participants of this study will be employees working to those organizations that perform
corporate social responsibility in Pakistan. Level of analysis is individual level.

4.7 Measurement of Study Constructs

To ensure the reliability and validity of measures, the study will adopt the scales which
demonstrates desirable validity and reliability. For content validity, we will discuss the scales with
three professors. In light of the comments and suggestions, the measurement scales will be
amended before collection of data from respondents.

Data collection Measurement tool will be Questionnaire as they provide you trustworthy and
reliable primary data for large sample size (Saunders & Lewis, 2009) Close ended Questionnaire
format always make convenient for respondents to answer so this format will be used to encourage
higher response of respondents. Five-point Likert scale will be used in all the Questions related to
the variables.

4.8 Control Variables

Previous research shows that individual characteristics may influence on the relationships
between planning and development towards CSR Organization and organizational culture. In line
with literature, this study will use qualification, age, gender, and work experience as control
variables.
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4.9 Questionnaire Design

Questionnaire design is one of the most important factor of survey research as researchers relies
on these structured instruments to collect data from respondents. In questionnaire design, the
researchers follow the process of defining the wording, scaling, and respondent identification and
lastly put together all the questions. In this research study, the researcher followed the rules of
guestionnaire design explained by Forza (2002).

4.10 Survey Administration

In this quantitative research, questionnaire was administered to collect data from respondents using
Google Forms to save cost, time and provide convenience to respondents and reduce biasness
(Forza, 2002). Online questionnaires also enable the respondents to enter their responses directly
to the database that will reduce the errors occur in inputting data to software (Forza, 2002).
Questionnaires will be forwarded to the respondents by email.

4.11 Survey administration plan
In this research study, the researcher administer survey through personal and online survey
administration techniques to ensure higher response rate and handle time and cost constraints.

4.12 Questionnaire distribution

The researcher distributes questionnaires to companies selected on the basis of random sampling
technique through courier and email services in the mid of February, 2021. After questionnaire
distribution follow-up call will be made to participating companies to respondents to fill out the
questionnaire.

4.13 Questionnaire collection
The researcher starts the collection process of questionnaires from the respondents from 1st week
of March 2021.

4.14 Response Rate
After collecting the questionnaires from respondents, the researcher calculates response rate by
using the percentage of received questionnaire against the distribution.

5 Data Analysis Methods
Data analysis method discuss in details.

5.1 Accuracy of data input

After data collection from respondents, the first important step is inputting data for further
processing. Firstly, to ensure accuracy of data input, the researcher used online forms to collection
data and enable respondents to submit their data directly in to database. Secondly, the researcher
verifies once again after inputting data into SPSS. Finally, the researcher may ask his colleague to
verify the data to ensure its accuracy.

5.2 Missing data

In survey research, handling of missing data is very important during the process of data
collection. “When statistical models and procedures are used to analyze a random sample, it is
usually assumed that no sample data is missing. In practice, however, this is rarely the case survey
data” (Anderson et al., 1983). The researcher followed the approach highlighted by Anderson et
al., (1983) by providing clear instruction to fill out all questions and increasing the respondent
involvement. In online questionnaire, the researcher marked all questions as must require
questions. In case of all these efforts, if there are still missing values in data, the research adopts
deletion strategy as it is considered as unbiased approach.

5.3 Outlier
To test normality assumptions and detection of outliers, the researcher will Shapiro-Wilk test to
reduce the impact of these outliers on the relationships? To remove outliers, scholars highlighted
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three main options i.e. remove the case, transform the data, change the score (Field, 2009). In this
research study, the research will use the option of remove the case (outlier) to fulfil the assumptions
of normality.

5.4 Assumptions of normality, linearity and homoscedasticity

Further to detecting outliers, the research conducted tests of normality, multicollinearity, and auto
collinearity to ensure error free data for further analysis (Field, 2009, p. 144). To ensure the
fulfilment of normality assumptions, the researcher conducted tests. i.e., Shapiro-Wilk, Durbin-
Watson, and Variance Inflation Factors statistics. To confirm autocorrelation, Durbin -Watson test
is used which explains that the values between 1 and 3 is in acceptable range (Durbin & Watson,
1951; Field, 2009). However, the value closer to 2 is less problematic (Field, 2009).

5.5 Multicollinearity

To confirm multicollinearity, correlation table can be used. If the predictor variables are highly
correlated with each other i.e., above .80 or .90 that show that multicollinearity is problematic.
Secondly, variance inflation factor (VVIF) can be used to diagnose the problem of multicollinearity.
The VIF value shows the strength of linear relationship among predictors. The value of VIF
between 1 to 10 shows that there is no serious problem of multicollinearity (Field, 2009).

6 Data Analysis

Data analysis for this study was carried out using Statistical Package for the Social Sciences
(SPSS) version 23. Initially, data was screened for omissions and missing values, while the
presence of outliers was assessed using boxplots. Following data cleaning, the preliminary analysis
included calculation of descriptive and frequencies as well as tests of normality. Normality is the
basic assumption of multivariate data analysis and a requirement for accurate results (Joseph F
Hair, Black, & Babin, 2010). One manner of testing the normality of data is to measure item-wise
skewness and kurtosis.

The reliability of a measure is an indication of its internal consistency. For this study, the reliability
of the measures used was determined through Cronbach’s alpha value, where 0.7 < ais regarded
to be acceptable (George & Mallery, 2010). Moreover, variance inflation factor (VIF) scores and
tolerance statistics were also obtained to measure collinearity among the predictor variables (Hair
et al., 2010). Collinearity is defined as the condition wherein the independent variables are found
to be highly correlated, leading to an inflated level of variation and accuracy of results (Hair et al.,
2010). As a rule of thumb, VIF scores greater than 2 and tolerance statistics less than 0.1 are
regarded as an indication of Multicollinearity (Hair et al., 2010).

As an ex-post measure, Harman’s single-factor test with principal axis factoring via SPSS was
used to assess common method bias (CMB). CMB is a concern that arises when the same method
(e.g., single-source data, self-reports) is used to measure multiple constructs. This consequently
raises the risk of encountering “spurious” variance based on method rather than the actual
predispositions of the participants. Maximum variance of greater than 50 percent explained by a
single factor may point towards the presence of CMB (Podsakoff, MacKenzie, Lee, & Podsakoff,
2003).

Macros PROCESS software application for SPSS (Preacher & Hayes, 2008) was used for testing
the hypothesized relationships between variables. For assessing direct and indirect effects, Model
4 of macros (Hayes & Preacher, 2014) was used. In comparison to the multistep approach proposed
by Baron and Kenny (1986), mediation analysis via macros PROCESS is given preference as this
approach is based on formal significance tests of the indirect effect ab. Resultantly, it is argued
that this method is more powerful and advanced for conducting path analysis as it more directly
focuses on the Macros PROCESS Model 1; Hayes and Preacher, (2014) were also used for
moderation analysis wherein moderation is considered to be present if the interaction term between
the predictor and moderating variable is significant (p<0.05).
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6.1 Preliminary Analysis

The researcher collect data from approximately twenty organizations, it was difficult but use
personal resources and linkages due to the possible activity. Just two organizations apologize for
participating in this research, one organization arranged a meeting with me for a better
understanding of the language of the questionnaire. Because literature shows this is very important
before collecting data ensure language should be clear and easy. So, after the meeting, they fill out
the questionnaire. After data collection and entering the data in the SPSS find out the missing
values and outliers. Moreover, Means, standard deviations, alpha values, and correlations analysis
run among the key variables and are presented in Table. All measures used were deemed to possess
good internal consistency (0.7 < ). This value shows all variables data reliable, no item to delete
in the questionnaire. As per Statistical experts when the Cronbach’s Alfa Value is 0.7 or more this
is a sign of reliable data. Furthermore, findings indicate all relationships were significant in the
hypothesized directions. Collinearity diagnostics computed via SPSS indicated that
multicollinearity was not a problem as VIF scores were below 2 and tolerance scores above 0.5.
Research shows if the value of IF is 0.5 then we can ignore and if the value is greater than this then
the issue of multicollinearity exists. Data was also indicated to be normally distributed as item-
wise skewness values were less than £2 and kurtosis less than £3 (see appendix A). No significant
outliers were identified.

6.2 Common Method Bias

Given the intrinsic and implicit nature of the variables, self-report measures were used. Such an
approach is in line with previous research studying employee silence Tangirala and Ramanujam
(2008), as the motivations underlying silence behaviors are generally known only to those who
engage in them. Furthermore, literature repeatedly demonstrates that employees’ perceptions of
workplace practices significantly vary from managerial reports of the use practices, and it is these
perceptions that subsequently shape employees’ attitudes and behaviors (Bowen & Ostroff, 2004;
Den Hartog, Boon, Verburg, & Croon, 2013). Additionally, self-reported measures are also
considered to be more appropriate in contexts where objective information is not readily available
or is perceived to be biased (Conway & Lance, 2010). Particularly in developing countries such as
Pakistan, organizations generally tend to not reveal or share accurate information, especially
concerning their work practices and employee behaviors. Therefore, in light of such evidence and
challenges present, the use of self-report was considered to be justified for current research.
Nevertheless, the threat of social desirability is a recognized issue and certain measures were
incorporated to mitigate its impact (both ex-ante and ex-post). Following Podsakoff et al. (2003)
guidelines, the identities of participants and their respective enterprises were kept completely
anonymous. Furthermore, the participants were also informed that there are no right or wrong
answers and temporal separation Podsakoff et al. (2003) was applied in the questionnaire to keep
the predictor and criterion variables separated from each other. In addition to this, social
desirability was incorporated as a control measure. Such an approach helps to control the presence
of common method bias (CMB) and has been used in past research for the same purposes.
According to Podsakoff et al. (2003), CMB may present as an issue when a single factor explains
more than 50 percent of the variance. Since the maximum variance explained by a single factor
was not more than 30 percent (see appendix A), CMB was not deemed to be a serious problem
(Podsakoff et al., 2003).

Demographic Characteristics of Sample

Table 1: Demographic Characteristics

Demographic Measures N %
Gender
Female 94 0.38
Male 145 0.6
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Org Age

6-10 Years 43 0.16

11-15 Years 51 0.21

16-20 Years 142 0.59
Education

intermediate 1 0.42

bachelors 121 0.51

graduation 11 4.6

Master 104 0.43
Organization type

Corporate (csr) 229 100

The table 1 depicts the frequency distribution regarding the demographic characteristics of the
respondents. The gender demographics represents that most of the respondents 143 were male,
while 91 were female. Moreover, the statistics of age represents most respondents lie in the middle
age range of 16- 20 years. Furthermore, most of the respondents hold a graduation degree.
Frequency Tables, All Demographic and variables details are mentioned below, in this table we
know about the detailed information about the ration of our demographical respondents. So, first
table provide the information about Gender.

6.3 Correlation

Pearson correlation was used to evaluate the relationship between variables. This test is used to
assess the relationship between two continuous variables, in terms of their magnitude and
direction. Literature guides us before regression analysis needs to be run Correlation analysis that
would show the normality of the data. Second, correlation analysis confirms the results that we
hypothesize, whether the relationships are positive or negative, and confirms the significance. A
correlation between two variables is strong and significant when their R-value “R” value shows
Correlation between two variables and the p-value in the bivariate analysis should be less than
0.05, in this research using Statistical Package for Social Sciences (SPSS) software for data
analysis. According to this software manual “P” Value in results would show significant results.
However, if R-value is greater than .7 may be an indication of collinearity between variables
(Gravetter & Wallnau, 2013).

Table 2: Correlation

Variable 1 2 3

1. Planning and Development 1

2. Corporate Philanthropy 430" . 156*

3. Organization Culture 133" .081™ A7

Note. N = 210. Values along the diagonal are Alpha reliabilities. *p< .05. **p< .01.

Table 2 depicts the values of inter-correlations, of the variables. Planning and Development has a
strong relationship with Corporate Philanthropy (r= 0.430**, p < 0.01. This “P” value is showing
both variables Planning and Development and Corporate philanthropy as positive significant
correlates with each other because the “P” value is less than .05. Furthermore, a Double star on the
Value is a sign of Strongly Correlation. Second, Planning and Development and Organizational
Culture (R=.1333**, p < 0.01) is Also Positive and significantly correlated with each other.
Moreover, two star shows a good Correlation between variables. Third relation of Corporate
Philanthropy and organization culture (R= .081**, p < 0.01) R-value is showing positive
correlation with each other. All variables are positive and significantly correlated.
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6.4 Hypothesis testing

The results of the regression analysis are presented in tables no 2, 3, 4, and 5.

The researcher is testing the following Hypothesis. The previous literature and published studies
support the researcher in developing hypothesis of the study which checks the impact of one
variable to the other variable. After making the hypothesis collects data from the respondents and
analyzes the acceptance and rejection of the hypothesis. Like in this study Planning and
Development impact on Philanthropic Projects. When SPSS runs an analysis and presents a result
of the variables, these results prove this hypothesis is significant or not. If the “P” Value is less
than .05 then we can say that this hypothesis is accepted and on behalf of this result we guide the
organization if you increase philanthropic performance first create valid planning and
development.

According to this study and framework possible hypothesis that can be developed is given below.
H:1 Planning and Development positive impact on corporate philanthropy.

H:2 Organizational culture moderating role between planning and development and Corporate
Philanthropy.

Table 3: Regression Analysis (Hypothesis 1)

Philanthropic Projects B P
Planning and Development 0.58 .000

Table 3 supports hypothesis 1 that Planning and development impact significantly on Philanthropic
projects (B=.58). Beta Value shows if we add in one point in planning and development due to .49
positive change in Philanthropic Projects. As per Statistics if the P Values are lesser than 0.05 it
means the relationship is significant. In this research we use Statistical Package for Social Sciences
(SPSS) for results. So, according to this software “P” value guide about the significant and “B”
Value show about the impacts of one variable to the other.

Moreover, why and when regression analysis needs to be run and why in this research researcher
run regression analysis. As per social science research when require the information about one
variable how much impact to the other variable or how much change in one variable due to the
other variables. However, in this research also check the impact of one variable like planning and
development to the corporate Philanthropic Projects, so this is reason we run Regression analysis.

6.5.1 Normality Graph

Normality is one of the most important assumptions of regression. As per Statistics, Regression
fulfills all the assumptions of the normality before regression. So, this normality graph is showing
no normality in the data, because all dots are near to the line. If dots are far away from the line,
then its mean, normality exits in the data.

Normal Q-Q Plot of Unstandardized Residual

Expected Normal

3 2 El 0 1 2

Observed Value
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Figure 2: Normality Graph

Table 8: Moderation Analysis

B P
PN*OC 0.49 0.03
Table 5 is supporting hypothesis 2. Results show that the p-value is less than 0.05 which shows
that the organizational Culture is moderating between Planning and Development and Corporate
philanthropy. In this table “B” Value is positive, it’s means due to the organizational culture the
relationship of planning and development and philanthropic is strong.

7 Discussion

The above information and results are showing all hypothesis have been accepted. So, on the basis
of the above results some implications can be developed that will be beneficial for the researcher
and corporate sector.

7.1 Theoretical and Practical Implications

The findings domain of this study contributes to both theoretical and practical disciplines. In the
Theoretical field, this study contributes to the emerging literature of planning and development by
explaining the impact of corporate philanthropy. Researchers get can assistance through this study
and implement it in different mechanisms. Second, this study guides the policymakers to
implement in their organization for better results. Study findings will help the organizations in
making policies that align with the vision and mission, that promote corporate philanthropy
towards its core business. Hence, at the first stage, the planning and development presents a shared
sense of belonging towards corporate social responsibility on the alignment and current importance
of the environment, which refers to congruence value. Such unity between needy people and the
corporate sector enhances motivation (intrinsic and extrinsic) in the organizations that do more for
the needy people and getting social and economic rewards in terms of fulfillment of sustainable
corporate performance.

Secondly, in terms of practical implications, this study provides evidence to the corporate sector
that do philanthropic need to formulate strategies and policies based on current requirements
because those organizations perform for the society to get more benefits in terms of reputation and
finances. This is another marketing strategy and stands preferable for the common people. The
current government gives a flexible environment in terms of rules and procedures for the
organization especially manufacturing sector that exports the products.

7.2 Conclusions

Results are showing all hypotheses are a significant and positive impact on each other. Now those
organizations have already adopted CSR policy that study will help like a torch light.
Organizations if want a better implementation of this Business strategy, so that sectors not only
need to do better planning and development but also create an organizational culture.

The goal of this study was to find out more about ‘The role of Key management in planning and
Development of sustainable CSR projects in terms of corporate philanthropy”. It is revealed that
most of the CSR projects are unsustainable lack of planning and development. because idea was
most of the projects failed to achieve the desired results and made the general perception that drive
the attention toward the key position holders in corporate organizations because such projects are
totally dependent on the decisions and results that is achieved. The projects are started on the desire
of bosses and key management which needs to be changed and the idea that should be followed is
the need of the society that can support the business as well. The mindset behind such activities is
just to manipulate the public by promoting their activities with marketing. The projects that can be
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marketed well are the priority regardless of the actual need of society which cause no good but a
failure project.

It can be seen that the professional approach with this all-important department do not caught
importance because the less skilled employees are hired to fulfill this job due to less budget
allocation. This is highly suggested to recruit best human resource to introduce the culture of
professionalism in CSR projects. The input of the human resource in such projects required to be
high quality professionals and specialized that can make the administration process of
philanthropic projects more efficient and transparent also create the environment that support
philanthropic activities can help to improve the factor condition’s quality which can ensure the
corporate success. CSR and CP are used to earn competitive advantages among the brand to
strengthen the brand image, loyalty of customers and pride of customers because it is not about
what should be produced but how to present and produce along with the contribution on the
society. Numerous companies contemplate the intangible paybacks of such CP activities like brand
image to use as competitive edge.

Strategic planning is also one of the eye-catching issues that should be adopt and minimize the
effect of unsustainability issue. Shell is one of the key brands of Oil that put their efforts to identify
different areas of social performance and include it in their SMP (Strategic Management plan) and
appointed Vice president to manage each of the area. The middle administration and management
are liable for designing strategic planning; goal setting and synchronizing the designed plans and
activities in particular areas ultimately make them accountable for their performances. The results
and outcomes are measured as they measure other operations of functional business with the
objective of being proactive to public demands rather than reactive. The chartering of philanthropic
activities as donation to health and child charities in organization’s strategy can be appropriate
since a large number of end user can associate themselves with such issue as their own relative
like children or friends have same health problems. The interest of middle management necessarily
needs to be developed as these are the field worker of such projects by creating values for them
with bonuses and gifts occasionally to increase the efficiency in performance. The lower and
middle management can play a substantial part in project planning due to the ground information
they held and to execute the project in an appropriate manner.

The Business and philanthropic goals should be aligned well which insist on the approach “Serving
the poor and creating the profit. The problems facing by the poor people of the world can be tackled
by involving multiple organizations. The information carried by the key management must be
updated while making the decisions. Empathy is also one of the important factors that can lead to
sustainable projects. It is associated with tenderness, compassion and feelings that is directed as a
responsive emotion aroused in reaction to need of the others that draw guardianship actions
(Batson et al., 2007). The increasing propensities of empathy are focused societally which create
the perception of resemblance with the people in need and guide to actions focus at bettering
approach (Gault & Sabini, 2000; Lazarus, 1991). The empathy can drive the employees and human
resource that is hired for philanthropic projects to emotional attachment with the projects. The
results that, we achieved from this paper pointing toward planning and development and the issues
of uncertainty for philanthropic projects. After introducing CSR system, management experienced
remarkable change because of non-satisfactory performance by CP projects.

For this reason, stressing through this paper that CP projects should defined in consonance with
standards of CSR system and performance measurement and evaluation follow strictly and seeking
benchmark. Adidas has established sustainability for its corporation because being a giant textile
MNC, faced different environmental and sustainability issues which drive them to perform role of
leadership in sustainability. They got the success through strategy for sustainability that was totally
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integrated with corporate strategy. Innovative product techniques guide them to bring better
product in market and social sustainability of supply chain. Moreover, Adidas projects of
philanthropic initiative consider as exemplary of strategic giving. The issue that should be
discussed and researched more is the dearth of CP actions like grant offerings and scholarships
award. In case of Pakistan charity issues both can play interesting role. The next issue that can be
researched is the integration of CP activities and business goals because most of the organizations
have overlooked this issue and running it separately that have caused the unsustainability.

Moreover, most of the companies we picked for the research as mentioned in the conclusion part
facing trouble in measuring and evaluating the CP effect and sustainability with profit and results.
Therefore, more scientific research to investigate is suggested to achieve extensive understanding
the benefits of CP and to find and present the finest solutions. This research can be helpful for the
organizations to improve their technique in planning and development and finding the issues of
unsustainable CP projects and how they can integrate their business with CP activities. Yet, the
implementation cannot be similar as if somebody change the significant variables of research (As
the author used). Due to culture, behaviors and approach findings of research can be different from
the above research. Management may find the way to make necessary changes in the decision-
making process and involve the relevant people in while designing future CP projects.

7.3 Limitation and Future Research

Although this study provides promising findings on the role of planning and development, this
study has some limitations. First, this study used cross-sectional data to analyze the impact of
planning and development in philanthropic projects which may lead to the methodological issue.
This may limit the findings to confirm the cause-and-effect between these variables. Future studies
may use the longitudinal or time-lagged data to test the causality between Planning and
Development in Philanthropic Projects. Second, this study examined the effect of organizational
behavior as a contextual factor to understand the relationship between Planning and Development
in Philanthropic Projects. All hypothesis is accepted. Hence, future studies may examine the other
contextual variables that impact in this mechanism.

8 References

Abaalzamat, K. H., Al-Sulaiti, K. 1., Alzboun, N. M., & Khawaldah, H. A. (2021). The role of
Katara cultural village in enhancing and marketing the image of Qatar: Evidence from
TripAdvisor. SAGE Open, 11(2), 21582440211022736.
https://doi.org/10.1177/21582440211022737

Abbas, J. (2020a). The impact of coronavirus (SARS-CoV2) epidemic on individual’s mental
health: The protective measures of Pakistan in managing and sustaining transmissible
disease. Psychiatria Danubina, 32(3-4), 472-477.

Abbas, J. (2020b). The role of interventions to manage and reduce Covid-19 mortality rate of the
COVID-19 patients worldwide. Foundation University Journal of Psychology, 4(2), 33-36.

Abbas, J., Aman, J., Nurunnabi, M., & Bano, S. (2019). The impact of social media on learning
behavior for sustainable education: Evidence of students from selected universities in
Pakistan. Sustainability, 11(6), 1683. https://doi.org/10.3390/su11061683

Abbas, J., Hussain, 1., Hussain, S., Akram, S., Shaheen, I., & Niu, B. (2019). The Impact of
Knowledge Sharing and Innovation on Sustainable Performance in Islamic Banks: A
Mediation Analysis through a SEM Approach. Sustainability, 11(15), Article 15.
https://doi.org/10.3390/su11154049

Abbas, J., Mahmood, S., Ali, H., Ali Raza, M., Ali, G., Aman, J., Bano, S., & Nurunnabi, M.
(2019). The effects of corporate social responsibility practices and environmental factors

SMARC:=:-....


https://doi.org/10.1177/21582440211022737
https://doi.org/10.3390/su11061683
https://doi.org/10.3390/su11154049

50 Khan et al.

through a moderating role of social media marketing on sustainable performance of
business firms. Sustainability, 11(12), 3434.

Abbas, J., Wang, L., Belgacem, S. B., Pawar, P. S., Najam, H., & Abbas, J. (2023). Investment in
renewable energy and electricity output: Role of green finance, environmental tax, and
geopolitical risk: Empirical evidence from China. Energy, 269, 126683.
https://doi.org/10.1016/j.energy.2023.126683

Abbas, J., Zhang, Q., Hussain, I., Akram, S., Afag, A., & Shad, M. A. (2020). Sustainable
innovation in small medium enterprises: The impact of knowledge management on
organizational innovation through a mediation analysis by using SEM approach.
Sustainability, 12(6), 2407. https://doi.org/10.3390/s5u12062407

Ahmad, N., Naveed, R. T., Scholz, M., Irfan, M., Usman, M., & Ahmad, I. (2021). CSR
communication through social media: A litmus test for banking consumers’ loyalty.
Sustainability, 13(4), 2319.

Al Halbusi, H., Al-Sulaiti, K., Abbas, J., & Al-Sulaiti, 1. (2022). Assessing factors influencing
technology adoption for online purchasing amid COVID-19 in Qatar: Moderating role of
word of mouth. Frontiers in Environmental Science, 1039.
https://doi.org/10.3389/fenvs.2022.942527

Al Sulaiti, K., Al Khulaifi, A., & Al Khatib, F. (2005). Banking services and customer’s
Satisfaction in Qatar: A statistical analysis. Studies in Business and Economics, 11(1).
https://doi.org/10.29117/sbe.2005.0009

Alas, R., & Vadi, M. (2016). The impact of organizational culture on organizational learning and
attitudes concerning change from an institutional perspective. International Journal of
Strategic Change Management, 1(1-2), 155-170.
https://doi.org/10.1504/IJSCM.2006.011109

Ali, M. H., Irfan, M., & Zafar, S. (2021). Effect of leadership styles on education quality in public
universities with the interaction of organizational politics: Using the partial least square
algorithm.  Journal of Social Sciences and Humanities, 1(2), 1-13.
https://doi.org/10.53057/josh/2021.1.2.1

Ali, N., Anwer, M., Jaffar, A., & Zaidi, S. M. R. (2015). The Cement Industry of Pakistan: A Swot
Analysis. 01(02).

Ali, R. A, & Irfan, M. (2020). The impact of corporate governance, fundamental and
macroeconomic factors on stock prices: An evidence from sugar and allied industry of
Pakistan. Pakistan Journal of Social Sciences, 40(3), 1329-1341.

Al-Sulaiti, K. 1. (2007). Country of origin effects on consumer behavior. Qatar: The Institute of
Administrative Development, 1-158.

Al-Sulaiti, K. 1., & Almwajeh, O. (2007). Applying Altman Z-score model of bankruptcy on
service organizations and its implications on marketing concepts and strategies. Journal of
International Marketing and Marketing Research, 32(2), 59.

Al-Sulaiti, K. I., & Baker, M. J. (1997). Qatari consumers perceptions and selections of domestic
vs. Foreign airline services. Department of Marketing, University of Strathclyde.

Al-Sulaiti, K. I., & Fontenot, R. J. (2004). Country of origin [COO] influence on foreign vs.
domestic products: Consumers’ perception and selection of airlines in the Arab Gulf
Region. Global Business Research-Academy for Global Business Advancement, 1(1), 260—
277.

Al-Sulaiti, K. I., Abaalzamat, K. H., Khawaldah, H., & Alzboun, N. (2021). Evaluation of Katara
Cultural Village events and services: A visitors’ perspective. Event Management, 25(6),
653-664.

Aman, J., Abbas, J., Lela, U., & Shi, G. (2021). Religious affiliation, daily spirituals, and private
religious factors promote marital commitment among married couples: Does religiosity
help people amid the COVID-19 crisis? Frontiers in Psychology, 12, 657400.

SMARC:=:-....


https://doi.org/10.1016/j.energy.2023.126683
https://doi.org/10.3390/su12062407
https://doi.org/10.3389/fenvs.2022.942527
https://doi.org/10.29117/sbe.2005.0009
https://doi.org/10.1504/IJSCM.2006.011109
https://doi.org/10.53057/josh/2021.1.2.1

Corporate Philanthropic Projects (CSR) depend on the Management and Planning ...... 51

Aman, J., Abbas, J., Shi, G., Ain, N. U., & Gu, L. (2022). Community wellbeing under China-
Pakistan economic corridor: Role of social, economic, cultural, and educational factors in
improving residents’ quality of life. Frontiers in Psychology, 12, 6718.
https://doi.org/10.3389/fpsyg.2021.816592

Anjum, M. N., Xiuchun, B., Abbas, J., & Shuguang, Z. (2017). Analyzing predictors of customer
satisfaction and assessment of retail banking problems in Pakistan. Cogent Business &
Management, 4(1), 1338842.

Ageel, M., Abbas, J., Raza, S., & Aman, J. (2021). Portraying the multifaceted interplay between
sexual harassment, job stress, social support and employee’s turnover intension amid
COVID-19: A Multilevel Moderating Mode. Foundation University Journal of Business &
Economics, 6(2).

Ageel, M., Abbas, J., Shuja, K. H., Rehna, T., Ziapour, A., Yousaf, I., & Karamat, T. (2022). The
influence of illness perception, anxiety and depression disorders on student’s mental health
during COVID-19 outbreak in Pakistan: A web-based cross-sectional survey. International
Journal of Human Rights in Healthcare, 15(1), 17-30. https://doi.org/10.1108/IJHRH-10-
2020-0095

Ageel, M., Rehna, T., Shuja, K. H., & Abbas, J. (2022). Comparison of students’ mental wellbeing,
anxiety, depression, and quality of life during COVID-19’s full and partial (smart)
lockdowns: A follow-up study at a 5-month interval. Frontiers in Psychiatry, 13.

Avrarat, M. (2005). Sustainable Corporate Responsibility. 3-5.

Arco-Castro, L., Lopez-Pérez, M. V., Pérez-Lopez, M. C., & Rodriguez-Ariza, L. (2020).
Corporate philanthropy and employee engagement. Review of Managerial Science, 14(4),
705-725. https://doi.org/10.1007/s11846-018-0312-1

Armenakis, A., Brown, S., & Mehta, A. (2011). Organizational culture: Assessment and
transformation. Journal of Change Management, 11(3), 305-328.
https://doi.org/10.1080/14697017.2011.568949

Asad, A., Abbas, J., Irfan, M., & Raza, H. M. A. (2017). The Impact of HPWS in Organizational
Performance: A Mediating Role of Servant Leadership. Journal of Managerial Sciences,
11.

Asad, A., Hameed, W. U., Irfan, M., Jiang, J., & Naveed, R. T. (2020). The contribution of
microfinance institutes in women-empowerment and role of vulnerability. Rev. Argent.
Clin. Psicol, 29, 223-238. https://doi.org/10.24205/03276716.2020.808

Asada, A., Basheerb, M. F., Irfanc, M., Jiangd, J., & Tahir, R. (2020). Open-Innovation and
knowledge management in Small and Medium-Sized Enterprises (SMEs): The role of
external knowledge and internal innovation. Revista Argentina de Clinica Psicoldgica,
29(4), 80-90. https://doi.org/10.24205/03276716.2020.808

Ashton-James, C. E. (2008). Affective events theory: A strategic perspective. Research on emotion
in organizations. Volume 4: Emotions, ethics, and decision-making, 1-34.

Azadi, N. A., Ziapour, A., Lebni, J. Y., Irandoost, S. F., Abbas, J., & Chaboksavar, F. (2021). The
effect of education based on health belief model on promoting preventive behaviors of
hypertensive disease in staff of the Iran University of Medical Sciences. Archives of Public
Health, 79(1), 69. https://doi.org/10.1186/513690-021-00594-4

Azhar, A., Abbas, J., Wenhong, Z., Akhtar, T., & Ageel, M. (2018). Linking infidelity stress,
anxiety and depression: Evidence from Pakistan married couples and divorced individuals.
International Journal of Human Rights in Healthcare, 11(3), 214-228.
https://doi.org/10.1108/IJHRH-11-2017-0069

Badar, M. S., & Irfan, M. (2018). Shopping mall services and customer purchase intention along
with demographics. Journal of Market-Focused Management. https://halshs.archives-
ouvertes.fr/halshs-01839613/

SMARC:=:-....


https://doi.org/10.3389/fpsyg.2021.816592
https://doi.org/10.1108/IJHRH-10-2020-0095
https://doi.org/10.1108/IJHRH-10-2020-0095
https://doi.org/10.1007/s11846-018-0312-1
https://doi.org/10.1080/14697017.2011.568949
https://doi.org/10.24205/03276716.2020.808
https://doi.org/10.24205/03276716.2020.808
https://doi.org/10.1186/s13690-021-00594-4
https://doi.org/10.1108/IJHRH-11-2017-0069
https://halshs.archives-ouvertes.fr/halshs-01839613/
https://halshs.archives-ouvertes.fr/halshs-01839613/

52 Khan et al.

Boston: McGraw-Hill. Batson, C. D. (1995).” Empathy and the collective good: Caring for one of
the others in a social dilemma”. Journal of Personality and Social Psychology, 68, 619 —
631. https://doi.org/10.1037/0022-3514.68.4.619

Bowen, D. E., & Ostroff, C. (2004). Understanding HRM-firm performance linkages: The role of
the “strength” of the HRM system. Academy of Management Review, 29(2), 203—-221.
https://doi.org/10.5465/amr.2004.12736076

Brammer, S. &. (2005). Corporate reputation and philanthropy: An empirical analysis. Journal of
business  ethics, 61(1). Journal of business ethic s, 61(1), 29-44.
https://doi.org/10.1007/s10551-005-7443-4

Brammer, S., Millington, A., & Pavelin, S. (2006). Is philanthropy strategic? An analysis of the
management of charitable giving in large UK companies. Business Ethics: A European
Review, 15(3), 234-245.

Bruch, F. W. (2005). The keys to rethinking corporate philanthropy. MIT Sloan management
review 47(1), 49.

Bruch, F. W. (2005). The keys to rethinking corporate philanthropy. 49: MIT Sloan management
review, 47(1).

C.C. Garvin, J. (1982). Exxon Chairman Urges More Formal Corporate Giving. Management
Review, 71: pg. 34.

Carroll, A. B. (2004). Managing ethically with global stakeholders: A present and future
challenge”.  Academy of Management Executive, 18(2), 114 -120.
https://doi.org/10.5465/ame.2004.13836269

Carroll, J. C. (1984). Corporate Responsibility — Reconciling Economic and Social Goals. Sloan
Management Review 25, no. 2, pg. 59-65.

Chen, Z. F., Hong, C., & Occa, A. (2018). How different CSR dimensions impact organization-
employee relationships: The moderating role of CSR-culture fit. Corporate
Communications: An International Journal. https://doi.org/10.1108/CCI1J-07-2018-0078

Chong, M. (2009). Employee participation in CSR and corporate identity”. Insights from a
disaster-response program in the Asia-Pacific. Corporate Reputation Review, 12, 106 —119.

CORK, M. A,, SKRYABIN, V. Y., & ZASTROZHIN, M. S. (2021). Local Burden of Disease
HIV Collaborators. Mapping subnational HIVV mortality in six Latin American countries
with incomplete vital registration systems. BMC Med, 19, 4.

Crampton, W. &. (2008). Social responsiveness, profitability and catastrophic events: Evidence
on the corporate philanthropic response. Journal of Business Ethics, 81, 863— 873.
https://doi.org/10.1007/s10551-007-9553-7

Cuypers, I. R., Koh, P. S., & Wang, H. (2016). Sincerity in corporate philanthropy, stakeholder
perceptions and  firm  value.  Organization  Science, 27(1), 173-188.
https://doi.org/10.1287/orsc.2015.1030

Den Hartog, D. N., Boon, C., Verburg, R. M., & Croon, M. A. (2013). HRM, communication,
satisfaction, and perceived performance: A cross-level test. Journal of Management, 39(6),
1637-1665. https://doi.org/10.1177/0149206312440118

Dunfee, T. W. (2006). “Do firms with unique competencies for rescuing victims of human
catastrophes have special obligations?”” Corporate responsibility and the AIDS catastrophe
in Sub-Saharan Africa. Business Ethics Quarterly 16: 185-2.
https://doi.org/10.5840/beq200616222

Dutton, J. E. (1994). Organizational images and member identification. Administrative Science
Quarterly 39, 239 —263. https://doi.org/10.2307/2393235

Espasandin-Bustelo, F., Ganaza-Vargas, J., & Diaz-Carrion, R. (2020). Employee happiness and
corporate social responsibility: The role of organizational culture. Employee Relations: The
International Journal. https://doi.org/10.1108/ER-07-2020-0343

Farzadfar, F., Naghavi, M., Sepanlou, S. G., Moghaddam, S. S., Dangel, W. J., Weaver, N. D.,
Aminorroaya, A., Azadnajafabad, S., Koolaji, S., & Mohammadi, E. (2022). Health system

SMARC:=:-....



https://doi.org/10.1037/0022-3514.68.4.619
https://doi.org/10.5465/amr.2004.12736076
https://doi.org/10.1007/s10551-005-7443-4
https://doi.org/10.5465/ame.2004.13836269
https://doi.org/10.1108/CCIJ-07-2018-0078
https://doi.org/10.1007/s10551-007-9553-7
https://doi.org/10.1287/orsc.2015.1030
https://doi.org/10.1177/0149206312440118
https://doi.org/10.5840/beq200616222
https://doi.org/10.2307/2393235
https://doi.org/10.1108/ER-07-2020-0343

Corporate Philanthropic Projects (CSR) depend on the Management and Planning ...... 53

performance in Iran: A systematic analysis for the Global Burden of Disease Study 2019.
The Lancet, 399(10335), 1625-1645. https://doi.org/10.1016/S0140-6736(21)02751-3

Fattahi, E., Solhi, M., Abbas, J., Kasmaei, P., Rastaghi, S., Pouresmaeil, M., Ziapour, A., & Gilan,
H. D. (2020). Prioritization of needs among students of University of Medical Sciences: A
needs assessment. Journal of Education and Health Promotion, 9(1), 57.

Feldman, M. S. (2012). Resources, resourcing, and ampliative cycles in organizations. The Oxford
handbook of positive organizational scholarship, 629-641.
https://doi.org/10.1093/oxfordhb/9780199734610.013.0047

Fleming, J. E. (1982). Diction—ary of American Negro Biography. Diction—ary of American
Negro Biography 211, 12.

Fontaine, M. (2013). Corporate social responsibility and sustainability: the new bottom line?
International Journal of Business and Social Science, 4, 4.

Foreman, P. &. (2002). Members' identification with multiple-identity organizations. Organization
Science 13(6), 618-635. https://doi.org/10.1287/0rsc.13.6.618.493

Forum, W. E. (2003). The Social Myth. Davis: World Economic Forum.

Freeman, R. E., Harrison, J. S., Wicks, A. C., Parmar, B. L., & De Colle, S. (2010). Stakeholder
theory: The state of the art.

Friedman, M. (1970). “The social responsibility of business is to increase its profits”. New York
Times Magazine, 32-33.

Fry, L. W. (1982). Corporate contributions Altruistic or for-profit? Academy of Management
Journal 25, 94 -106.

Fu, Q., Abbas, J., & Sultan, S. (2021). Reset the industry redux through corporate social
responsibility: The COVID-19 tourism impact on hospitality firms through business model
innovation. Frontiers in Psychology, 6686.

Galaskiewicz, J. (1997). ” An urban grants economy revisited”. Corporate charitable contributions
in the Twin Cities, 1979 — 81, 1987— 89. Administrative Science Quarterly, 34: 454 — 479,

Ganescu, M. C. (2012). Corporate social responsibility, a strategy to create and consolidate
sustainable businesses. Theoretical & Applied Economics, 19(11).

Gardberg, N. A., Zyglidopoulos, S. C., Symeou, P. C., & Schepers, D. H. (2019). The impact of
corporate philanthropy on reputation for corporate social performance. Business & society,
58(6), 1177-1208.

Gaudine, A. &. (2001). Emotion and ethical decision making in organizations. Journal of Business
Ethics, 31, 175-187. https://doi.org/10.1023/A:1010711413444

Gault, B. A. (2000). The roles of empathy, anger, and gender in predicting attitudes towards
punitive, reparative, and preventative public policies. Cognition & Emotion, 14, 495-520.
https://doi.org/10.1080/026999300402772

Gautier, A., & Pache, A. C. (2015). Research on corporate philanthropy: A review and assessment.
Journal of Business Ethics, 126(3), 343-369.

Gazzola, P., & Colombo, G. (2014). CSR integration into the corporate strategy. Cross-Cultural
Management Journal, 16(2).

Genest, C. M. (2005). Cultures, organizations and philanthropy. Corporate Communications: An
International Journal, 10(4), 315-327.

Geng, J., Haqg, S. U., Abbas, J., Ye, H., Shahbaz, P., Abbas, A., & Cai, Y. (2022). Survival in
pandemic times: Managing energy efficiency, food diversity, and sustainable practices of
nutrient intake amid COVID-19 crisis. Frontiers in Environmental Science, 10.
https://doi.org/10.1108/IJEBR-10-2018-0691

George, D. (2011). SPSS for windows step by step: A simple study guide and reference, 17.0
update, 10/e. Pearson Education India.

Godfrey, P. C. (2005). The relationship between corporate philanthropy and shareholder wealth:
A risk management perspective. Academy of management review, 30(4), 777-798.
https://doi.org/10.5465/amr.2005.18378878

SMARC:=:-....



https://doi.org/10.1016/S0140-6736(21)02751-3
https://doi.org/10.1093/oxfordhb/9780199734610.013.0047
https://doi.org/10.1287/orsc.13.6.618.493
https://doi.org/10.1023/A:1010711413444
https://doi.org/10.1080/026999300402772
https://doi.org/10.1108/IJEBR-10-2018-0691
https://doi.org/10.5465/amr.2005.18378878

54 Khan et al.

Grant, A. M. (2008). Giving commitment: Employee support programs and the prosocial sense
making  process. Academy of Management Journal, 51, 898 -918.
https://doi.org/10.5465/amj.2008.34789652

Gravetter, F. J., Wallnau, L. B., Forzano, L.-A. B., & Witnauer, J. E. (2020). Essentials of statistics
for the behavioral sciences. Cengage Learning.

Hafeez, A., Dangel, W. J., Ostroff, S. M., Kiani, A. G., Glenn, S. D., Abbas, J., Afzal, M. S., Afzal,
S., Ahmad, S., & Ahmed, A. (2023). The state of health in Pakistan and its provinces and
territories, 1990-2019: A systematic analysis for the Global Burden of Disease Study 2019.
The Lancet Global Health, 11(2), €229-e243. https://doi.org/10.1016/S2214-
109X(22)00497-1

Hofstede, G. (1980). Culture and organizations. International studies of management &
organization 10(4), 15-41. https://doi.org/10.1080/00208825.1980.1165630 0

House, R. J. (1997). Cross-cultural research on organizational leadership. A critical analysis and a
proposed theory.

Hussain, T., Abbas, J., Li, B., Aman, J., & Ali, S. (2017). Natural resource management for the
world’s highest park: Community attitudes on sustainability for central karakoram national
park, pakistan. Sustainability, 9(6), 972.

Hussain, T., Abbas, J., Wei, Z., Ahmad, S., Xuehao, B., & Gaoli, Z. (2021). Impact of urban village
disamenity on neighboring residential properties: Empirical evidence from Nanjing through
hedonic pricing model appraisal. Journal of Urban Planning and Development, 147(1),
04020055.

Huy, Q. N. (2012). Emotions in strategic organization” Opportunities for impactful research.
Strategic Organization, 10, 240 —247. https://doi.org/10.1177/1476127012453107

lorember, P. T., lormom, B., Jato, T. P., & Abbas, J. (2022). Understanding the bearable link
between ecology and health outcomes: The criticality of human capital development and
energy use. Heliyon, e12611. https://doi.org/10.1016/j.heliyon.2022.e12611

Irfan, M., Asad, A., & Ali, M. (2017). Impact of Financing on Sales Growth: A Case from Pakistan.
Journal of Managerial Sciences, 11.

Irfan, M., Malikb, M. S., Aslam, L., Afzal, N., & Ali, M. H. (2021). Structured Equation Model
on Strategic Quality Planning, HR Utilisation, Information Analysis and Hospital Quality
Performance. International Journal of Innovation, Creativity and Change, 15(7), 495-515.

Ismail, S., Al-sulaiti, K., & Abdulrazak, R. S. (2009). An exploratory study of MRP benefit?
Determinant relationships: ACE analysis model. Journal for International Business and
Entrepreneurship Development, 4(1-2), 119-146.
https://doi.org/10.1504/JIBED.2009.022533

Ivancevich, J. M. (1997). Management: Quality and competitiveness. McGraw-Hill/lrwin.

Jiakui, C., Abbas, J., Najam, H., Liu, J., & Abbas, J. (2023). Green technological innovation, green
finance, and financial development and their role in green total factor productivity:
Empirical insights from China. Journal of Cleaner Production, 382, 135131.
https://doi.org/10.1016/j.jclepro.2022.135131

Johnson, T. A., & Bankhead, T. (2014). Hair It Is: Examining the Experiences of Black Women
with  Natural Hair. Open Journal of Social Sciences, 02(01), 86-100.
https://doi.org/10.4236/jss.2014.21010

Kanov, J. M. (2004). Compassion in organizational life. American Behavioral Scientist, 47, 808 —
827. https://doi.org/10.1177/0002764203260211

Kosi¢iarova, 1., Kadekova, Z., & Starchoii, P. (2021). Leadership and motivation as important
aspects of the international company's corporate culture. Sustainability, 13(7), 3916.

Lebni, J., Abbas, J., Toghroli, R., & Ziapour, A. (2021). Internet Addiction Status and Related
Factors among Medical Students: A Cross-Sectional Study in Western Iran. International
Quarterly of Community Health Education, 41, 1-10.
https://doi.org/10.1177/0272684X211025438

SMARC:=:-....


https://doi.org/10.5465/amj.2008.34789652
https://doi.org/10.1080/00208825.1980.1165630
https://doi.org/10.1177/1476127012453107
https://doi.org/10.1016/j.heliyon.2022.e12611
https://doi.org/10.1504/JIBED.2009.022533
https://doi.org/10.1016/j.jclepro.2022.135131
https://doi.org/10.4236/jss.2014.21010
https://doi.org/10.1177/0002764203260211
https://doi.org/10.1177/0272684X211025438

Corporate Philanthropic Projects (CSR) depend on the Management and Planning ...... 55

Lee, K. ((2008)). Opportunities for green marketing: young consumers. Marketing intelligence &
planning. https://doi.org/10.1108/02634500810902839

Lee, M., & Kim, H. (2017). Exploring the organizational culture's moderating role of effects of
Corporate Social Responsibility (CSR) on firm performance: Focused on corporate
contributions in Korea. Sustainability, 9(10), 1883. https://doi.org/10.3390/5u9101883

Lerner, J. S. (2000). Beyond valence: Toward a model of emotion specific influences on judgment
and choice. Cognition & Emotion, 14, 473— 493.
https://doi.org/10.1080/026999300402763

Lev, B. P. (2010). “Is doing good for you? How corporate charitable contributions enhance
revenue growth. Strategic Management Journal, 31, 18. https://doi.org/10.1002/smj.810

Lewin, D., & Sabater, J. M. (1996). Corporate philanthropy and business performance. Corporate
philanthropy at the crossroads, 105-126.

Li, X., Abbas, J., Dongling, W., Baig, N. U. A., & Zhang, R. (2022). From cultural tourism to
social entrepreneurship: Role of social value creation for environmental sustainability.
Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyq.2022.925768

Li, Y., Al-Sulaiti, K., Dongling, W., Abbas, J., & Al-Sulaiti, I. (2022). Tax Avoidance Culture and
Employees’ Behavior Affect Sustainable Business Performance: The Moderating Role of
Corporate Social Responsibility. Frontiers in Environmental Science, 1081.

Liu, Q., Qu, X., Wang, D., Abbas, J., & Mubeen, R. (2022). Product market competition and firm
performance: Business survival through innovation and entrepreneurial orientation amid
COoVID-19 financial crisis. Frontiers in Psychology, 5487.
https://doi.org/10.3389/fpsyq.2021.790923

Mamirkulova, G., Mi, J., Mahmood, S., Mubeen, R., & Ziapour, A. (2020). New Silk Road
infrastructure opportunities in developing tourism environment for resident’s better quality
of life. Global Ecology and Conservation, 24, e01194.
https://doi.org/10.1016/j.gecco.2020.e01194

Marquis, C. G. (2007). Community isomorphism and corporate social action. Academy of
Management Review,32, 925-945. https://doi.org/10.5465/amr.2007.25275683

Micah, A. E., Bhangdia, K., Cogswell, I. E., Lasher, D., Lidral-Porter, B., Maddison, E. R.,
Nguyen, T. N. N., Patel, N., Pedroza, P., & Solorio, J. (2023). Global investments in
pandemic preparedness and COVID-19: Development assistance and domestic spending
on health between 1990 and 2026. The Lancet Global Health, 11(3), e385-e413.
https://doi.org/10.1016/S2214-109X(23)00007-4

Mohammadi, A., Pishgar, E., Firouraghi, N., Bagheri, N., Shamsoddini, A., Abbas, J., & Kiani, B.
(2021). A geodatabase of blood pressure level and the associated factors including lifestyle,
nutritional, air pollution, and urban greenspace. BMC Research Notes, 14(1), 1-4.

Moradi, F., Ziapour, A., Abbas, J., Najafi, S., Rezaeian, S., Faraji, O., Moayeri, E., & Soroush, A.
(2021). Comparing the associated factors on lifestyle between type 2 diabetic patients and
healthy people: A case-control study. International Quarterly of Community Health
Education, 0272684X211022158. https://doi.org/10.1177/0272684X211022158

Mubeen, R., Han, D., Abbas, J., Alvarez-Otero, S., & Sial, M. S. (2021). The relationship between
CEO duality and business firms’ performance: The moderating role of firm size and
corporate  social  responsibility.  Frontiers in  Psychology, 12, 669715.
https://doi.org/10.3389/fpsyq.2021.669715

Mubeen, R., Han, D., Abbas, J., Raza, S., & Bodian, W. (2022). Examining the relationship
between product market competition and Chinese firms’ performance: The mediating
impact of capital structure and moderating influence of firm size. Frontiers in Psychology,
12, 6178. https://doi.org/10.3389/fpsyq.2021.709678

Muller, A. &. (2009). “Exploring the geography of corporate philanthropic disaster response”. A
study of Fortune Global 500 firms. Journal of Business Ethics, 84, 589 — 603.
http://dx.doi.org/10.1007/s10551-008-9819-8

SMARC:=:-....



https://doi.org/10.1108/02634500810902839
https://doi.org/10.3390/su9101883
https://doi.org/10.1080/026999300402763
https://doi.org/10.3389/fpsyg.2022.925768
https://doi.org/10.3389/fpsyg.2021.790923
https://doi.org/10.1016/j.gecco.2020.e01194
https://doi.org/10.5465/amr.2007.25275683
https://doi.org/10.1016/S2214-109X(23)00007-4
https://doi.org/10.1177/0272684X211022158
https://doi.org/10.3389/fpsyg.2021.669715
https://doi.org/10.3389/fpsyg.2021.709678
http://dx.doi.org/10.1007/s10551-008-9819-8

56 Khan et al.

Muller, A. R., Pfarrer, M. D., & Little, L. M. (2014). A theory of collective empathy in corporate
philanthropy  decisions. Academy of Management Review, 39(1), 1-21.
https://doi.org/10.5465/amr.2012.0031

NeJhaddadgar, N., Ziapour, A., Zakkipour, G., Abbas, J., Abolfathi, M., & Shabani, M. (2020).
Effectiveness of telephone-based screening and triage during COVID-19 outbreak in the
promoted primary healthcare system: A case study in Ardabil province, Iran. Journal of
Public Health, 1-6.

Ocak, H. A. (2020). Protective Effects of Alpha-Lipoic Acid on Cerebral Vasospasm in Rats/Alfa
Lipoik Asidin Sicanlarda Serebral VVazospazm Uzerine Koruyucu Etkileri. S. Southern
Clinics of Istanbul Eurasia (SCIE), 31(4), 319-324.
https://doi.org/10.14744/scie.2020.28863

Oveis, C. H. (2010). Compassion, pride, and social intuitions of self-other similarity. Journal of
Personality and Social Psychology, 98, 618 — 630. https://doi.org/10.1037/a0017628

Paulson, K. R., Kamath, A. M., Alam, T., Bienhoff, K., Abady, G. G., Abbas, J., Abbasi-
Kangevari, M., Abbastabar, H., Abd-Allah, F., & Abd-Elsalam, S. M. (2021). Global,
regional, and national progress towards Sustainable Development Goal 3.2 for neonatal and
child health: All-cause and cause-specific mortality findings from the Global Burden of
Disease Study 2019. The Lancet, 398(10303), 870-905. https://doi.org/10.1016/S0140-
6736(21)01207-1

Peter, S., Abbas, J., Ageel, M., Akhtar, T., & Farooq, K. (2017). The moderating role of pregnancy
status among coping strategies, depression, anxiety and stress across Pakistani married
women. Foundation University Journal of Psychology, 1(2), 67-93. doi:
https://doi.org/10.33897/fujp.v1i2.55

Peterson, D. K. (2004). Benefits of participation in corporate volunteer programs. Employees’
perceptions. Personnel Review 33, 615- 627.

Peterson, D. K. (2018). Enhancing corporate reputation through corporate philanthropy. Journal
of Strategy and Management.

Porter, M. E. (2002). The competitive advantage of corporate philanthropy. Harvard Business
Review, 80(12), 56.

Pouresmaeil, M., Abbas, J., Solhi, M., Ziapour, A., & Fattahi, E. (2019). Prioritizing health
promotion lifestyle domains in students of Qazvin University of Medical Sciences from the
students and professors’ perspective. Journal of Education and Health Promotion, 8, 228.
https://doi.org/10.4103/jehp.jehp 250 19

Prahalad, C. K. (2004). Co-creation experiences: The next practice in value creation. Journal of
interactive marketing, 18(3), 5-14. https://doi.org/10.1002/dir.20015

Rahmat, T. E., Raza, S., Zahid, H., Abbas, J., Sobri, F. A. M., & Sidiki, S. N. (2022). Nexus
between integrating technology readiness 2.0 index and students’e-library services
adoption amid the COVID-19 challenges: Implications based on the theory of planned
behavior. Journal of Education and Health Promotion, 11.
https://doi.org/10.4103/jehp.jehp_508 21

Rime, B. (. (2007). The social sharing of emotion as an interface between individual and collective
processes in the construction of emotional climates. Journal of Social Issues, 63, 307-322.
https://doi.org/10.1111/j.1540-4560.2007.00510.x

Saunders, M., Lewis, P., & Thornhill, A. (2009). Research methods for business students. Pearson
education.

Schmidt, C. A., Cromwell, E. A., Hill, E., Donkers, K. M., Schipp, M. F., Johnson, K. B., Pigott,
D. M., & Hay, S. I. (2022). The prevalence of onchocerciasis in Africa and Yemen, 2000—
2018: A geospatial analysis. BMC Medicine, 20(1), 1-12.

Seifert, B., Morris, S. A., & Bartkus, B. R. (2004). Having, giving, and getting: Slack resources,
corporate philanthropy, and firm financial performance. Business & society, 43(2), 135-
161. https://doi.org/10.1177/0007650304263919

SMARC:=:-....


https://doi.org/10.5465/amr.2012.0031
https://doi.org/10.14744/scie.2020.28863
https://doi.org/10.1016/S0140-6736(21)01207-1
https://doi.org/10.1016/S0140-6736(21)01207-1
https://doi.org/10.33897/fujp.v1i2.55
https://doi.org/10.4103/jehp.jehp_250_19
https://doi.org/10.1002/dir.20015
https://doi.org/10.4103/jehp.jehp_508_21
https://doi.org/10.1111/j.1540-4560.2007.00510.x
https://doi.org/10.1177/0007650304263919

Corporate Philanthropic Projects (CSR) depend on the Management and Planning ...... 57

Sen, S. (2009). Strengthening stakeholder-company relationships through mutually beneficial
corporate social responsibility initiatives. Journal of Business Ethics, 85, 257-272.
https://doi.org/10.1007/s10551-008-9730-3

Sencan, H. &. (2015). Monitoring of educational performance indicators in higher education,
15(2). A comparison of perceptions. Educational Sciences: Theory & Practice, 15(2).
https://doi.org/10.12738/estp.2015.2.2426

Shoib, S., Buitrago, J. G., Shuja, K. H., Ageel, M., de Filippis, R., Abbas, J., Ullah, I., & Arafat,
S. M. Y. (2022). Suicidal behavior sociocultural factors in developing countries during
COVID-19. L’encephale, 48(1), 78-82. https://doi.org/10.1016/j.encep.2021.06.011

Shuja, K. H., Ageel, M., Jaffar, A., & Ahmed, A. (2020). COVID-19 Pandemic and Impending
Global Mental Health Implications. Psychiatria Danubina, 32(1), 32-35.
https://doi.org/10.24869/psyd.2020.32

Silberhorn, D. & Warren, R. C. (2007). Defining corporate social responsibility: A view from big
companies in Germany and the UK. European Business Review, 19(5), 352-372.

Smith, E. R. (1993). Social identity and social emotions: Toward new conceptualizations of
prejudice. 297-315. https://doi.org/10.1016/B978-0-08-088579-7.50017-X

Soroush, A., Ziapour, A., Abbas, J., Jahanbin, I., Andayeshgar, B., Moradi, F., Najafi, S., &
Cheraghpouran, E. (2022). Effects of group logotherapy training on self-esteem,
communication skills, and impact of event scale-revised (IES-R) in older adults. Ageing
International, 47(4), 758-778.

Su, Z., Cheshmehzangi, A., Bentley, B. L., McDonnell, D., Segalo, S., Ahmad, J., Chen, H.,
Terjesen, L. A., Lopez, E., & Wagers, S. (2022). Technology-based interventions for health
challenges older women face amid COVID-19: A systematic review protocol. Systematic
Reviews, 11(1), 1-8.

Su, Z., McDonnell, D., Abbas, J., Shi, L., Cai, Y., & Yang, L. (2021). Secondhand smoke exposure
of expectant mothers in China: Factoring in the role of culture in data collection. IMIR
Cancer, 7(4), 24984,

Su, Z., McDonnell, D., Cheshmehzangi, A., Abbas, J., Li, X., & Cali, Y. (2021). The promise and
perils of Unit 731 data to advance COVID-19 research. BMJ Global Health, 6(5), e004772.

Su, Z., McDonnell, D., Li, X., Bennett, B., Segalo, S., Abbas, J., Cheshmehzangi, A., & Xiang,
Y.-T. (2021). COVID-19 vaccine donations—vaccine empathy or vaccine diplomacy? A
narrative literature reviews. Vaccines, 9(9), 1024.

Sugita, M., & Takahashi, T. (2015). Influence of corporate culture on environmental management
performance: An empirical study of Japanese firms. Corporate Social Responsibility and
Environmental Management, 22(3), 182-192. https://doi.org/10.1002/csr.1346

Sulaiti, K. A., Ahmed, Z. U., & Beldona, S. (2006). Arab consumers’ behavior towards credit card
usage: A comparative analysis of consumers across Middle-Eastern countries. Journal of
Transnational Management, 12(1), 69-86. https://doi.org/10.1300/J482v12n01_05

Tangirala, S., & Ramanujam, R. (2008). Employee silence on critical work issues: The cross-level
effects of procedural justice climate. Personnel Psychology, 61(1), 37-68.
https://doi.org/10.1111/].1744-6570.2008.00105.x

Timothy S. Mescon, M. 1. (1981). Social Performance Planning. Shell Sets Precedents, p. 19.

Ubius, U., & Alas, R. (2009). Organizational culture types as predictors of corporate social
responsibility. Engineering economics, 61(1).

Waddock, S. (2008). Building a new institutional infrastructure for corporate responsibility.
Academy of Management perspectives, 22(3), 87-108.
https://doi.org/10.5465/amp.2008.34587997

Wang, C., Wang, D., Abbas, J., Duan, K., & Mubeen, R. (2021). Global financial crisis, smart
lockdown strategies, and the COVID-19 spillover impacts: A global perspective
implications from Southeast Asia. Frontiers in Psychiatry, 12, 643783.
https://doi.org/10.3389/fpsyt.2021.643783

SMARC:=:-....



https://doi.org/10.1007/s10551-008-9730-3
https://doi.org/10.12738/estp.2015.2.2426
https://doi.org/10.1016/j.encep.2021.06.011
https://doi.org/10.24869/psyd.2020.32
https://doi.org/10.1016/B978-0-08-088579-7.50017-X
https://doi.org/10.1002/csr.1346
https://doi.org/10.1300/J482v12n01_05
https://doi.org/10.1111/j.1744-6570.2008.00105.x
https://doi.org/10.5465/amp.2008.34587997
https://doi.org/10.3389/fpsyt.2021.643783

58 Khan et al.

Weiss, H. M. (1996). Affective events theory: A theoretical discussion of the structure causes and
consequences of affective experiences at work. Research in Organizational Behavior, 18,
1-74.

Yan, R., Basheer, M. F., Irfan, M., & Rana, T. N. (2020). Role of Psychological factors in
Employee Well-being and Employee Performance: An Empirical Evidence from Pakistan.
Revista Argentina de Clinica Psicolédgica, 29(5), 638.
https://doi.org/10.24205/03276716.2020.1060

Yao, J., Ziapour, A., Abbas, J., Toraji, R., & NeJhaddadgar, N. (2022). Assessing puberty-related
health needs among 10-15-year-old boys: A cross-sectional study approach. Archives de
Pédiatrie, 29(4), 307-311 https://doi.org/10.1016/j.arcped.2021.11.018 .

Yoosefi Lebni, J., Abbas, J., Moradi, F., Salahshoor, M. R., Chaboksavar, F., Irandoost, S. F.,
Nezhaddadgar, N., & Ziapour, A. (2021). How the COVID-19 pandemic effected
economic, social, political, and cultural factors: A lesson from Iran. International Journal
of Social Psychiatry, 67(3), 298-300. https://doi.org/10.1016/j.arcped.2021.11.018

Zafar, M. Z., Shi, X., Yang, H., Abbas, J., & Chen, J. (2022). The Impact of Interpretive Packaged
Food Labels on Consumer Purchase Intention: The Comparative Analysis of Efficacy and
Inefficiency of Food Labels. International Journal of Environmental Research and Public
Health, 19(22), 15098. https://doi.org/10.3390/ijerph192215098

Zeidabadi, S., Abbas, J., Mangolian Shahrbabaki, P., & Dehghan, M. (2022). The effect of foot
reflexology on the quality of sexual life in hemodialysis patients: A randomized controlled
clinical trial. Sexuality and Disability, 40(3), 567-581.

Zhang, Q., Irfan, M., Khattak, M. A. O., Abbas, J., Zhu, X., & Shah, M. S. (2012). Critical success
factors for successful lean six sigma implementation in Pakistan. Interdisciplinary Journal
of Contemporary Research in Business, 4(1), 117-124.

Zhang, Q., Irfan, M., Khattak, M. A. O., Zhu, X., & Hassan, M. (2012). Lean Six Sigma: A
literature review. Interdisciplinary Journal of Contemporary Research in Business, 3(10),
599-605.

Zhang, Q., Zhu, X., Khattak, M. A. O., & Irfan, M. (2013). Six sigmas in synergy with risk
management. Eur. J. Bus. Manag, 5, 184-188.

Zhang, X., Husnain, M., Yang, H., Ullah, S., Abbas, J., & Zhang, R. (2022). Corporate business
strategy and tax avoidance culture: Moderating role of gender diversity in an emerging
economy. Frontiers in Psychology, 13.

Zhou, Y., Draghici, A., Abbas, J., Mubeen, R., Boatca, M. E., & Salam, M. A. (2022). Social
media efficacy in crisis management: Effectiveness of non-pharmaceutical interventions to
manage COoVID-19 challenges. Frontiers in Psychiatry, 1732.
https://doi.org/10.3389/fpsyt.2021.626134

Zhu, X., Muneer, S., & Naveed, R. T. (2021). Does employee psychological safety expediate
employee performance and firm performance: Mediating role of employee task
performance and helping behavior. Rev. Argent. Clin. Psicol, 30, 509-518.
https://doi.org/10.24205/03276716.2020.4051

Zhuang, D., Abbas, J., Al-Sulaiti, K., Fahlevi, M., Aljuaid, M., & Saniuk, S. (2022). Land-use and
food security in energy transition: Role of food supply. Frontiers in Sustainable Food
Systems, 6.

SMARC:=:-....


https://doi.org/10.24205/03276716.2020.1060
https://doi.org/10.1016/j.arcped.2021.11.018
https://doi.org/10.1016/j.arcped.2021.11.018
https://doi.org/10.3390/ijerph192215098
https://doi.org/10.3389/fpsyt.2021.626134
https://doi.org/10.24205/03276716.2020.4051

